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Step 3: Find Requirements

On the left-side of the screen, you will find the design recommendations,
text recommendations, and technical requirements.

Step 4: Find CTAs

Scroll to the very bottom of the page to see all of the Call to Action

options for each ad.
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Step 5: Conversion Location

You will find a section to select the conversion location depending on the
objective. This will typically be auto-selected for you. If it is not, we
typically select website, unless you are running an App, Messenger,
WhatsApp, or Calls campaign (unlikely).
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